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Helmut Wenzlik, Head of Technical Services and Marketing Plastics at Eckart

“Replacing Coatings with Mass Coloring

Is a Huge Topic”

Plastics Insights: Which colors and effects are currently in high
demand?

Helmut Wenzlik: Intense metallic effects such as blue metallic
and red glitter effects are particularly popular with our custom-
ers at the moment.

Plastics Insights: What is the reason for this?

Wenzlik: | think that with these strong colors, people want to
look ahead more optimistically again and are looking for a
contrast to the subtle, pale color trends of recent seasons.
Perhaps people have slowly grown tired of them.

Plastics Insights: What products are you currently developing?
Wenzlik: Replacing coatings with mass coloring is a huge
topic. We are trying to come as close as possible to a chrome

“Thanks to our specialization, we are
optimistic about the future.”

Helmut Wenzlik

effect with our new developments. With our new Mastersafe
Silvershine product series, we are making great strides towards
this goal.

Plastics Insights: When is the product available?

Wenzlik: We are planning to present the new products at
K2025. If that works out, it will of course be our highlight at the
trade fair.

Plastics Insights: The economic situation in the German
plastics industry remains tense. What does the situation look
like for you?

Wenzlik: It's true, the situation is not easy. Many new projects
are mainly about reducing costs and saving on raw materials.
We mainly serve customers in niche markets where it is difficult
to replace products. Thanks to our specialization, we can there-
fore look to the future with realistic optimism.

Plastics Insights: US President Donald Trump’s tariffs are
keeping the global economy on tenterhooks. Are you affected
by this?

Wenzlik: Yes, we are affected by this. The USA is our most
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important trading partner. We supply many products to the
USA and, at the same time, products from our American sites
are also needed in Europe.

Plastics Insights: Al is increasingly becoming an integral part of
the working world. Do you use Al in your company and if so, for
what purpose?

Wenzlik: Yes, we use artificial intelligence to search for ideas
and to inspire texts, for example. We also use artificial intelli-
gence to process large amounts of data.

Plastics Insights: What is your personal favorite color?
Wenzlik: | like blue best, but | prefer my clothes without the
metallic effect. m
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